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Kirat Kaur writes about the viral food trend in Malaysia between 2010 to 2019. This popular 

trend among others includes bubble tea, spicy challenges, salted egg, nasi lemak and the nasi 

lemak dress worn by Miss Universe Malaysia 2017, crispy rendang, Korean food and milo 

madness. Some entries are innovative and delicious. However, many are not. 

 

The viral food trend seems to be back on track of late with tiffin lunch box. When 

schools re-open after the Movement Control Order (MCO) is lifted, many parents have taken 

the opportunity to prepare lunch boxes for their children during recess. That is how the tiffin 

lunch box regains its popularity. It started with a Facebook photo of a young girl enjoying her 

recess meal from a large tiffin carrier prepared by her mother. The photo went viral on the 

Internet. The reactions from the netizens are mixed, but mostly positive.  

 

Most netizens praise the mother because it is not easy to wake up early in the morning 

and prepare healthy meals for your children. However, others think the tiffin carrier is old-

fashioned and impractical because it is quite heavy to be carried by a young schoolgirl.  

 

Both sides have their arguments. Depending on one’s perspective and the eating habits 

and lifestyle of the family, we make the necessary adjustments. One thing for sure, healthy 

eating habits and preparing lunch boxes, at least for school children, become a new normal. 

We find that work, study, and shop-from-home are workable concepts too.  

 

More importantly, this trend is a good marketing strategy that creates the demand and 

supply for tiffin carriers. New entrepreneurs modernize the tiffin carriers, adding their unique 

style. Many online tiffin sellers promote their tiffin brand. The prices range from as low as 

RM5 to as high as RM1,000 per unit. They come in many versions - handcrafted, copper-

coated, smart lunch box and designer tiffin carrier, to name a few.  

 



In India, the tiffin lunchbox has become the world’s best delivery system. It has been 

around for 127 years and has been the envy of the multinational delivery company FedEx. 

Deepak Baindur and Rosario Macario examine the lunch box delivery system organized by the 

Mumbai dabbawalas (tiffin carrier) in India in 2013. They reveal an interesting fact that an 

informal sector is also capable in developing an urban logistics system. A simple homemade 

lunchbox has become India’s national pride and could be a transferable benchmark in urban 

logistics. 

 

From India to the world, the economics of the vintage tiffin carrier has found its way 

amid the pandemic. In every crisis, there is always an opportunity. The vintage tiffin carrier 

rises to the modern demand. The millennials modernize the concept, sell the tiffin product 

online and do self-marketing. However, the pandemic has taught us a little about becoming 

more responsible buyers. Is the new tiffin product friendly to the environment and cost-

efficient? Only you know the answer. Spend your money wisely, eat healthily and stay safe 

during this trying time. 

 

 
 

 
 


